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Micromax extends the success
of its Canvas Unite 4 series

Micromax Informatics, In-
dia's largest domestic hand-
set manufacturer and world's
10th largest handset maker
today announced a new addi-
tion in its hugely successful
regional language based Can-
vas Unite Series- Micromax
Unite 4 Plus. The newly
launched smartphone will
come with the upgraded In-
dus OS 2.0,world's first re-
gional OS and 2nd most popu-
lar OS in India.The Indus OS
2.0 was available for the first
time on Micromax's two re-
cently launched smartphones-
Unite 4 and Unite 4pro. With
the upgraded Unite series
smartphones, Micromax is
aiming at targeting 300 mil-
lion first time smartphone us-
ers in India who are willing to
move to smartphones over the
next 3 years but haven't be-
cause they are uncomfortable
using a smartphone in English.

Micromax has been a pio-
neer in addressing this lan-

guage barrier by providing
regional language support in
the smartphone ecosystem
with its Unite series. The Unite
series is the most successful
range grossing over 2.5 mil-
lion units in sales till date. The
new Canvas Unite 4 series with
an upgraded Indus OS 2.0 has
been a huge success with its
two previous models Unite 4
and Unite 4 Pro. And with the
launch of Unite 4 Plus,
Micromax will make the new
smartphone with upgraded
OS and better specifications
available to offline consumers.
The upgraded Indus OS 2.0of-
fers a complete smartphone
ecosystem in 12 regional lan-
guages and is packed with
unique patented features such
as Indus Swipe, hybrid key-
board, Text-to-Speech,App
Bazaar- Indus' regional lan-
guage app marketplace, and
more to offer a convenient and
easy smartphone experience.
(20-4)

Didi's Cheng Wei: Chinese patriot who tamed Uber
Cheng Wei, 34, was once

assistant to the head of a foot
massage firm. Last week, his
company Didi Chuxing bagged
Uber's China business in a
deal valuing his ride-hailing
start-up at $35 billion - a sec-
ond success in as many years
in a gruelling battle with a ri-
val. Investors and Didi staff say

Cheng has a cool head, a keen
strategic eye and a lack of ego
- all pivotal in taking on and
beating Uber in a two-year,
multi-billion-dollar scrap for
China's competitive ride-hail-
ing market.

But his leadership style is
also cut-throat and tinged with
nationalism, say some of

those who know him. He of-
ten references China's history
and military in his speeches.

He will be closely watched
now as he looks to turn his
vast, money-losing ride-hail-
ing company into a meaning-
ful business. Chinese media
have reported that Didi users
and drivers fear the compa-
ny's virtual monopoly will
mean pricier rides and lower
wages.

"He's probably one of the
fastest growing CEOs I've
seen. If not the best then defi-
nitely one of the top three, and
I back a lot of people," said
Hans Tung, managing partner
at GGV Capital, which has
funded Beijing-based Didi.

Cheng, who favours rec-
tangle-framed glasses and
polo shirts, also has an astute
eye for talent - such as hiring
foreign-educated rainmaker
and ex-Goldman Sachs banker

Jean Liu - and managed Didi's
relationship with major inves-
tors Alibaba and Tencent, who
are bitter internet rivals, say
those who have worked with
him.

"From the outside, you'd
say this guy is really lucky, but
on the flip side, he knows who
the right people to know are
and who to have good rela-
tionships with, and how to get
them to work with him," said
a person who has worked with
and advised Cheng for years.
"It's a very unique personality
trait."

was born in 1983 in a small
town in the southeastern
province of Jiangxi.

When the time came to sit
China's demanding university
entrance exams, he was ill but
did enough to get into Beijing
University of Chemical Tech-
nology, said Allen Zhu, man-
aging director of GSR Ven-

tures and an early investor in
Didi. A graduate in Adminis-
tration, Cheng took a job at a
healthcare company, but found
it wasn't quite what he had
expected. "He was an assist-
ant to a chairman at a foot
massage company," said Zhu.
"He thought it wasn't interest-
ing, and after about a year he
applied to join Alibaba as a
sales person."

In six years, Cheng rose to
being a sales manager for the
north of China, before mov-
ing to the e-commerce group's
online payment arm, Alipay,
where he was deputy general
manager.

In 2012, he founded
Beijing Orange Technology Co
and launched Didi Dache -
meaning "Beep Beep Call a
Taxi" - the initial incarnation
of his ride-hailing service.

The following year, Didi had
its first run-in with Uber, but

as a potential suitor rather
than a rival.

Uber co-founder and chair-
man Garrett Camp was in
China at the time Didi was
having a second round of
fundraising, recalled GGV's
Tung, who was then at Qiming

Venture Partners and intro-
duced the two parties.

"I encouraged Uber to in-
vest in Didi because China's
not an easy market to crack,
but it was too early for Uber,"
he said.

Instead, Tencent funded

Didi in mid-2013, helping
spark a grinding war against
Alibaba-backed rival Kuaidi
Dache. Both threw hundreds
of millions of dollars into sub-
sidising rides for passengers
and giving drivers bonuses to
gain market share.


